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GRI / 102-14, 102-15

Dear shareholders,

2020 will be remembered for the COVID-19 pandemic that brought important consequences 
both for the health of the population and for the global economy due to the sharp slowdown 
in growth. In light of this scenario, we considered the health of our employees, customers 
and the community as our priority.

In Mexico, the national economic activity declined, resulting in an annual decrease of 8.5% in 
the Gross Domestic Product, while inflation at the end of the year stood at 3.54% and the 
reference rate decreased from 7.25 to 4.25 in 2020.

In light of this environment, I am pleased to inform you that Regional achieved a net income 
of $2,952 million MXN, as well as a return on equity of 14.0% and a return on assets of 
2.0%. It is important to mention that given the complex macroeconomic situation it was 
decided not to distribute dividends, giving priority to the strength of the group and thus 
reaching, in December, a capitalization ratio of 15.9%.

Thanks to the facilities granted by the Comisión Nacional Bancaria and the prompt response 
of the management team, efficient support schemes were established for those clients who 
were mostly affected by the pandemic. Total loan portfolio reached $110,416 million MXN, an 
increase of 2.3% compared to December 2019.

In addition, in line with portfolio behavior and deferral programs, reserves were generated 
prudently to reach $1,064 million MXN the processes to constitute punishments were sped 
up, in order to raise collection and advance capital recovery. In response to these measures, 
the Non performing loan ratio was 1.4%, a decrease of 37 basis points compared to last year. 

Among our financial results a growth in demand deposits stands out, with an increase of 
20.6%, resulting in a margin of 5.7%. Despite the decrease of 300 basis points in the 
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reference rate, by improving the anchoring mix we managed to decrease the sensitivity of 
the NIM, which is reflected in the decrease of only 2.5% in the financial margin.

These outstanding results, even in times of crisis, allowed Banregio (main subsidiary of 
Regional) to still be one of the most profitable banks in the Mexican financial system with an 
efficiency index of 47.8%, which is reflected in our constant culture of prudent expenses and 
investment that provides confidence to investors and shareholders of the group. 

By serving and caring for the needs of our customers, employees, suppliers and 
communities, we seek to promote the sustainable development of our environment. 

In the face of a crisis like the one we are currently living, our responsibility as an economic 
engine for small and medium businesses has been to support their operation and help them 
navigate these difficulties. In 2020, we transformed our Mentorship program into a new 
remote service model that allowed us to accompany more than 300 corporations in the 
country with their decision-making process. 

It is essential to mention that today we know more than ever that the main strength of the 
Company lies in our employees. That is why the health and safety of the nearly 5,000 people 
who make up our Banregio Family will remain our priority.

I thank the directors for sharing their experience, investors and clients for putting their trust 
in Regional, and our team that makes the excellent results possible in such a complex year. 

In 2021, we will continue to face the new global challenges and add international best 
practices that will allow us to contribute to the social, economic and environmental 
development of Mexico.
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GRI / 102-14, 102-15

Dear all: 

2020 was a year of challenges and evolution not only for Regional but for the whole world. 
There is no doubt that it tested our adaptability to change and the flexibility of our operation, 
that is why I am very proud of the results obtained. 

Despite the health crisis we are living in, Regional’s income reached $2,952 million MXN and 
the quality of our credit portfolio behaved as expected, with a Non performing loan ratio of 
1.4%, 37 basis points less than the previous year.  

We also achieved growth in demand deposits with an increase of 20.6%. This resulted in a 
healthy margin of 5.7%, despite decreasing the reference rate 300 basis points.

Our non-financial income continued to increase at a very good pace, the plan is to maintain 
the strengthening of the strategy for non-financial businesses, improving our integrated offer 
of financial solutions and expanding our customer base to specialized channels.

Moreover, the total loan portfolio had a slow growth of 2.3%, closing with a total of $110,416 
million MXN. The result was due to the 5.6% increase in the medium-sized company
segment, which represents 62.9% of the current portfolio and the increase in consumer
credit, which closed 10.5% above the year 2019.

From all crises there are opportunities and learning. In the case of banking the arrival of 
COVID-19 caused digital media to become central to the business strategy. At Regional we 
are very pleased with our digitization efforts, which enabled the acquisition of 64% new 
customers through our digital channels.
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An important step taken this year was the transformation of “Hey Banco” into an 
independent business with the possibility of exponential growth. With this 100% digital 
platform we continue to develop a complete banking experience, including insurance and 
investments, which will continue to feed our customer base and allow us to cross-sell credit 
solutions and products efficiently. 

Hey’s business model focuses on two segments: Hey, You and Hey, Biz. Hey, You targets 
people and Hey, Biz targets companies. For individuals we offer checking accounts, savings 
and credit products, such as credit cards and personal loans.

At the end of 2020, Hey had more than 100,000 active users and outstanding deposit and 
loan portfolio growth of 23 and 35 times, respectively. In addition, the business of commerce 
acquisition grew 12% in Point of Sale Terminals and 60% in the total volume of payments.

The rapid adoption of electronic banking, mobile application and Hey, services, shows us the 
confidence that customers have in meeting their financial needs with Regional and the 
satisfaction achieved with the design of our remote offer. Today we have a satisfaction
index measured with the NPS of 71.3, by far one of the best ratings of the financial system in 
Mexico. 

Despite the challenges of 2020, Regional showed its strength in achieving results above the 
system, especially in terms of risk and profitability. We closed the year with a ROE, return on 
equity of 14.0% and a ROA, return on assets of 2.0%. By following the recommendation of 
not paying dividends during the year, total equity grew 12.7% reaching a capitalization rate of 
15.9% as of December. Thanks to this, we have enough room to grow according to demand. 
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On the other hand, we constantly ask ourselves how we can maintain a sustainable 
relationship with all our stakeholders and this is a task that we keep in mind for all our 
decisions. Therefore, we are committed to the implementation of best practices that allows 
us: to better serve our customers, offer growth and stability to our shareholders, promote 
the development of our employees and the community where we have a presence. 
With this in mind, in 2020 we committed ourselves to two major initiatives: the Women’s Em-
powerment Principles and the Principles for Responsible Banking. Both will be key to con-
tributing to the Sustainable Development Goals, set out in the 2030 UN agenda. 

We also maintained our presence in various sustainable indices, such as: FTS4Good Index of 
the London Stock Exchange, the Bloomberg Gender Equality Index and for the first year we 
were part of the Total Mexico ESG Index. 

Today more than ever, ensuring a humane, equitable and inclusive work climate is a priority 
for the institution. This year, in addition to the regular survey on working climate, we imple-
mented the standard 035 of the Ministry of Labor, which allows us to identify, analyze and 
prevent psychosocial risk factors in the work climate. 

Likewise, we were certified in gender equality with the EDGE certificate. The methodology 
developed in Switzerland reviews policies and processes to ensure that equality is promoted 
throughout the institution. It is important to mention that in Mexico only 6 institutions have 
this certificate. 

Each year our Code of Conduct is revised and strengthened with topics such as: anti-cor-
ruption, human rights and information security. Thanks to the fulfillment of this culture, we 
were recognized in two important rankings: Fortune en Español magazine and the AMITAI 
organization ranked us at number 15 as one of the 30 most ethical companies in Mexico. In 
addition, Expansión magazine in conjunction with the Mexican civil association Mexicanos 
contra la Corruption y la Impunidad (Mexicans Against Corruption and Impunity) awarded us 

PG. 8



the 77th place in the ranking of the 500 companies against corruption. 

I would like to thank the entire Regional team and their families, for the effort and dedication 
with which they carry out their work every day in the midst of this difficult situation and with 
excellent results. We have certainly had many challenges, but we will not let our guard down 
in order to remain a pillar in the success of our customers and an engine in the sustainable 
financial development of Mexico.
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GRI / 102-14, 102-15

Dear board members, shareholders, clients and employees, 

2020 was an unprecedented year, the COVID-19 health crisis that inevitably led to a global 
economic crisis, affected and transformed the way we used to do business. 

However, resilience is a value that accompanies Banregio since its founding in 1994. This 
year, despite the pandemic, the Company achieved a net income of $2,935 million MXN,  a 
result that reaffirms that we are prepared for challenging events, which even help us reinvent 
ourselves. 

The crisis caused a global economic downturn that hit Mexico with a 4.5% fall in GDP in the 
fourth quarter of 2020. Faced with these challenges, Banregio reacted immediately by 
proposing 3 strategies: taking care of our employees and ensuring continuity in the opera-
tions of the Institution, ensuring liquidity and putting together a support plan for our clients.

For the first strategy, a Crisis Committee was created, which made key decisions such as 
the coordination of remote work and the protocol of sanitization of spaces. Half of our staff 
worked 100% remotely, while in physical spaces strict health and safety measures were 
established for customers and employees, such as mandatory use of masks, admission of a 
restricted number of customers, in addition to taking the temperature and distribution of 
antibacterial gel at the entrance of each facility. 

Regarding liquidity, we set ourselves the objective of cultivating and increasing it, among 
the most important decisions were a slow growth in credit placement and a very strong 
focus on deposits. As a result, the total loan portfolio grew just 2.2% closing the year with 
$110,327 million MXN while the demand deposits increased 20.7% closing with a total of 
$48,201 million MXN.
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Regarding the customer support program, we had two models to deal with the crisis:
 a) in-house support designed in a personalized way for the customers profiles who required 
it and b) the model of government support implemented by our country’s financial regula-
tors.

With these action frameworks we managed to ensure that 27% of the institution’s 
portfolio made agreements that granted deferral of capital or interest. In addition, the 
Non performing loan ratio diminished by 37 basis points compared to the end of last year, 
ending at 1.4%.

In addition, our flexibility to adapt to change and the dedication of the entire Banregio team 
in providing an extraordinary customer experience made it possible for us to maintain the 
highest NPS in the financial system with a rating of 71.3.

It is important to mention that the immense commitment and great teamwork of various 
areas that make up the bank made it possible for 98% of our branches to remain operating 
and meeting the needs of our community in such a challenging year.

I am also pleased to report that our work to build close and responsible ties with all our 
stakeholders did not stop, on the contrary. We are making steady progress on the 
Sustainable Development Goals.

We reinvented our social responsibility programs to continue supporting the community 
remotely with our financial education offering. 

Aware of the difficult situation of the micro, small and medium-sized companies, we 
launched an express  version of our program Mentoría Banregio to serve as many 
companies as possible, and with the new online modality we were able to extend our 
support nationwide. During the year we helped more than 300 entrepreneurs to create an 
action plan to survive the months of the pandemic. 
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Likewise, we transformed our Clara Banregio platform to continue offering education in 
personal finances despite social distancing. In 2020 we launched 3 online courses training 
more than 250 students in topics such as saving in times of crisis, budgeting and retirement 
plans. 

It is important to mention that all our actions are guided by our Code of Conduct and an 
ethical culture that ensures transparency within the organization. Compliance with these 
policies includes annual training for all employees on the values and attitudes that we 
promote in Banregio. In the reporting year, 97% of our workforce complied with this 
commitment. 

None of this would be possible without the dedication of the more than 4,970 employees 
that make up the Banregio Family. Our strength lies in their daily commitment to meet the 
needs of each of our clients and for this reason we work to take care of their physical and 
emotional health, as well as offering them better benefits that ensure a balance between 
their personal life and work. 

This year, despite the distance, we found ways to stay together through 154 thousand hours 
of training that included webinars to face current changes in the environment. Likewise, we 
launched a flexibility program in our benefits that will allow each employee to select a 
compensation scheme according to their priorities and lifestyle. 

I have full confidence that with the values that characterize this great institution, its focus on 
teamwork and our particular capacity to transform and innovate in the face of any scenario, 
we will emerge stronger from this global crisis and will continue to create a promising future 
for our country.
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GRI / 102-1, 102-5, 102-10, 102-11, 102-16, 102-26 

Regional’s operation started in 1994 as Banco 
Regional de Monterrey, with the purpose of 
serving the financial needs of entrepreneurs and 
business people in northern Mexico.

Throughout the years the Company has evolved 
increasing its offer of products and services, always 
maintaining the purpose of being a strategic ally 
in the business development of the communities 
where it is present. 

As a result of this growth in 2020, 
Hey, Banco, a product that was 
born in Banregio as a 100% digital 
bank, was integrated into 
Regional as an independent 
business with great growth 
expectations.

As a result of this change, currently the structure of
Regional SAB de CV is as follows:  Banregio Grupo
Financiero, SA de CV (BanregioGF) and Hey 
Controladora S.A. de C.V.

It is important to mention that 
Banregio Grupo Financiero represented 
98% of the total accumulated net
income for the Fourth Quarter of 2020. 

Banco Regional, S.A. generated 74%, 
while Start Banregio SA de CV, which is a 
subsidiary of this entity, contributed 24%.
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GRI / 102-16

Guidelines

Purpose (mission)
The success of our
Customers

Vision
To be a bank in tune with 
the community

Institutional Values
Relevant, Prudent,
Humane, Leadership, 
Openness

Regional’s mission and vision, as well as 
its institutional values, are established by 
senior management and ratified by the 
Board of Directors.

These elements, together with prudent 
risk management and a commitment 
towards sustainability, shape the culture 
that guides all the actions and decisions 
of those who make up the company.
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GRI / 102-2, 102-6, 102-10

Strategy and business model

The strategy of all of Regional’s 
business units is based on the offer 
of an excellent commercial 
experience through attractive and 
simple products. This will enable us 
to obtain a broad, solid and stable 
deposit base.

Currently, financial services are 
mainly focused on:

o	 Medium-sized businesses
o  Small businesses
o  Personal banking
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Corporate Retail Banking

Clients with 
Banregio 

loan

Clients
without

Banregio 
loan

SMEs Individuals

Banregio 
Loan

Sales

Checks

Investments

More than 30 
million MXN

More than 250 
million MXN

More than 8 
million MXN

More than 25 
million MXN

Up to 30 million 
MXN

250 millon MXN

8 million MXN

25 million MXN

Consumer loans 
(Mortgage, Auto, 
Personal)

Investment and 
Checks for 
individuals

Segments

Products

Individuals / Hey, You

Companies / Hey, Biz

Hey, You: Mortgage, auto credit, 
credit card, capitals, mutual funds, 
insurance

Hey, Biz: Checkbooks, simple and 
revolving accounts, point of sale 
terminals, remote payment 
methods, e-commerce solutions, 
insurance

PG. 19



Main products and services
Banregio provides loan financial services to companies, mainly to SMEs, as well as financial products to individuals, 
such as savings, credit and insurance.

Segment

Small-sized Company

Main products and services

Loans for growth projects and 
working capital

Financial and operating leases, as 
well as factoring

Insurance and services (Point-of-sale 
terminals, online banking)

Business credit card

Business, young people and women 
loans

Large and Medium-sized 
Companies

Loans for growth projects and 
working capital

Financial and operating leases, as 
well as factoring

Tools for treasury and cash 
management

Insurance and services 
(Point-of-sale terminals, online 
banking)

Individuals

Savings and investment products

Mortgage loan

Automobile finance

Credit card

Insurance
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Hey, Banco

Added to the range of financial solutions in 
Regional’s offer is Hey, Banco a 100% digital bank 
designed to provide products and services that 
promote financial well-being in the personal 
banking segment.

The vision of this new business unit is to empower 
its clients by achieving financial well-being, 
offering them innovative solutions designed with 
the bank’s own technology.

Through Hey, Regional seeks to position itself in the 
market with an integrated experience and a robust, 
secure and interactive platform that allows users to 
access financial products in a simple and 
personalized way.

Its strategy focuses on creating a 
scalable customer base where 
traditional banking has not been able to 
penetrate or serve in an adequate way.

More about Hey, Banco in the Innovation 
chapter.
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Actions against COVID-19

Thanks to our great capacity to 
innovate and transform ourselves in 
the face of global challenges, we 
responded efficiently to the health 
crisis caused by the COVID-19 virus, 
managing to maintain profitability, 
without neglecting asset quality.

We are prepared to maintain business 
continuity in the contingency, 
watching over all our stakeholders.

Our actions are focused on three pillar:

Prevention and protection of our employees: 
timely communication, medical advice and 
monitoring, adaptation and sanitation of 
spaces, supply of hygiene products and 
promotion of tools for remote work.

Customer service: development and 
application of support plans for debtors, 
priority in remote service and, if necessary, 
service in a branch, complying with health 
protocols.

Business continuity: preparation of critical 
and essential processes to continue operating 
in remote work scenarios, as well as in 
alternate sites.
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GRI / 102-3, 102-4

Presence

Banregio currently has a geographic 
presence in 22 states through a network of 
156 branches and 9 exchange centers.

Added to this there are 334 ATMs and 27,371 
affiliated businesses through point of sale 
terminals (POS).

On the other hand, thanks to the digital nature 
of Hey, Banco its presence reaches the entire 
national territory.

It is important to mention that in 2020, a 
commercial agreement was reached with the 7 
Eleven chain where we offer 1,800 additional access 
points for deposits to debit accounts and payments to 
credit cards for clients both of Hey and Banregio.
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GRI / 203-2, 417-1, 417-2, 417-3
SASB / FN-AC-270a.2, FN-AC-270a.3
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SASB / FN-CF-000.A, FN-CF-000.B
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GRI / 201-3, 405-2 
SASB / FN-CF-270a.1
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GRI / 401-2, 404-1, 404-2
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GRI / 404-3
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GRI / 405-1, 406-1, 412-1, 412-2
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GRI / 102-18, 102-19, 102-20, 102-21, 102-22, 102-23, 102-24, 102-25, 102-27, 
102-28, 102- 31, 102-32, 102-33, 102-34, 102-35, 102-36, 102-37, 405-1
SASB /  FN-AC-330a.1
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GRI / 102-16, 205-1, 205-2, 412-1, 412-2, 412-3
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GRI / 102-17, 205-3, 206-1, 416-2, 419-1
SASB / FN-AC-270a.1, FN-CF-270a.5
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GRI / 102-11, 102-15, 102-29, 102-30
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GRI / 418-1
SASB / FN-AC-510a.1, FN-CB-510a.1, FN-CB-230a.1, FN-CB-230a.2, 
FN-CF-220a.2, FN-CF-230a.1, FN-CF-230a.2, FN-CF-230a.3
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SASB / FN-CB-410a.2
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102-50, 102-51, 102-52, 102-53, 102-54, 102-56
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GRI Standard 102: General Content
Topic Content Description Omission

Company 
Profile

102-1 Name of the organization Portada, 15

102-2 Activities, brands, products, and services 18, 61

102-3 Location of headquarters 23

102-4 Location of operations 23

102-5 Ownership and legal form 15, 72

102-6 Markets served 18, 61

102-7 Scale of the organization 3, 55

102-8 Information on employees and other workers 75

102-9 Supply chain 70

102-10 Significant changes to the organization and its supply chain 15, 18, 41, 51, 72

102-11 Precautionary Principle or approach 15, 133

102-12 External initiatives 34

102-13 Membership of associations 34

Page / Link
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Strategy 102-14 Statement from senior decision-maker 4, 6, 10

102-15 Key impacts, risks, and opportunities 4, 6, 10, 133

Ethics and
integrity

102-16 Values, principles, standards, and norms of behavior 15, 17, 126

102-17 Mechanisms for advice and concerns about ethics 130

102-18 Governance structure 118

102-19 Delegating authority 118

Governance

102-20 Executive-level responsibility for economic, environmental, 
and social topics

26, 118

102-21 Consulting stakeholders on economic, environmental, and 
social topics

27, 118

102-22 Composition of the highest governance body and its committees 118

102-23 Chair of the highest governance body 118

102-24 Nominating and selecting the highest governance body 118

102-25 Conflicts of interest 118

Topic Content Description Omission Page / Link
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Governance 102-26 Role of highest governance body in setting purpose, values, and 
strategy

15

102-27 Collective knowledge of highest governance body 118

102-28 Evaluating the highest governance body’s performance 118

102-29 Identifying and managing economic, environmental, and social impacts 133, 137

102-30 Effectiveness of risk management processes 133

102-31 Review of economic, environmental, and social topics 118

102-32 Highest governance body’s role in sustainability reporting 118

102-33 Communicating critical concerns 118

102-34 Nature and total number of critical concerns 118

102-35 Remuneration policies 118

102-36 Process for determining remuneration 118

102-37 Stakeholders’ involvement in remuneration 118

Topic Content Description Omission Page / Link
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Governance 102-38 Annual total compensation ratio NA

102-39 Percentage increase in annual total compensation ratio NA

Confidential, due to 
the Group’s internal 
guidelines

Confidential, due to 
the Group’s internal 
guidelines

Participation 
of interest 
groups

102-40 List of stakeholder groups 27

102-41 Collective bargaining agreements 75

102-42 Identifying and selecting stakeholders 27, 139

102-43 Approach to stakeholder engagement 27, 139

102-44 Key topics and concerns raised 27, 139

102-45 Entities included in the consolidated financial statements Financial StatementsReport profile

102-46 Defining report content and topic Boundaries 27, 139

102-47 List of material topics 27, 139

102-48 Restatements of information 27, 139

Topic Content Description Omission Page / Link
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102-49 Changes in reporting 27, 139 Report profile

102-50 Reporting period 139

102-51 Date of most recent report 139

102-52 Reporting cycle 139

102-53 Contact point for questions regarding the report 139

102-54 Opción «de conformidad» con la Guía elegida por  la organización 139

102-55 GRI content index GRI Index

102-56 External assurance 139

Topic Content Description Omission Page / Link
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GRI Standard: Content by Topic
Topic GRI Standard Content Omission Page / Link

Cibersecurity GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020

Description

103-1

134103-2

134103-3

Work environment, 
compensation and 
employee 
commitment

GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020103-1

75103-2

89103-3

GRI 401: 
Employment 2016

401-1 New employee hires and employee turnover

82, 90402-2 Benefits provided to full-time employees that are not provided to 
temporary or part-time employees

76

401-3 Parental leave 86

GRI 402: Labor 
Relations 2016 402-1

Minimum notice periods regarding operational changes
79, 82

GRI 404: Training and 
Education 2016 404-1

Average hours of training per year per employee
90
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404-2 Programs for upgrading employee skills and transition assis-
tance programs

90

404-3 Percentage of employees receiving regular performance
and career development reviews

93

GRI 405: Diversity 
and equal
opportunity 2016

405-1 Diversity of governance bodies and employees 75, 94

405-2 Ratio of basic salary and remuneration of women to men 84

GRI 406: 
Non-discrimination 
2016

406-1 Incidents of discrimination and corrective actions taken 94

Financial 
Performance

GRI 103: 
Management
Approach 2016

Materiality Analysis 
2020103-1

55103-2

55103-3

GRI 404: Training and 
Education 2016

Topic GRI Standard Content Omission Page / LinkDescription
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201-1 Direct economic value generated and distributed 70GRI 201: Financial 
Performance 2016

FS6 Breakdown of the portfolio for each line of business, by 
specific region, size (large, SME, microenterprise) and 
sector

61GRI Supplement 
Financial Sector

GRI 103: 
Management
Approach 2016

Materiality Analysis 
2020103-1

126103-2

126103-3

Financial 
Performance 201-2 Financial implications and other risks and opportunities 

due to climate change
67, 137

201-3 Defined benefit plan obligations and other retirement 
plans

82, 84

Ethics and
integrity

GRI 205: 
Anti- Corruption 
2016

205-1 Operations assessed for risks related to corruption 126

205-2 Communication and training about anti-corruption policies 
and procedures

126

205-3 Confirmed incidents of corruption and actions taken 130

Topic GRI Standard Content Omission Page / LinkDescription
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206-1 Legal actions for anti-competitive behavior, anti-trust,
and monopoly practices

130GRI 206: 
Anti-Competitive 
Behavior 2016

GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020103-1

48103-2

48103-3

GRI 416: 
Customer health 
and safety 2016

416-1 Assessment of the health and safety impacts of product and 
service categories

100

416-2 Incidents of non-compliance concerning the health and safe-
ty impacts of products and services

100, 130

417-1 Requirements for product and service information and labeling 47

Ethics and
integrity

Customer
experience

GRI 417: 
Marketing and 
labeling 2016

417-2 Incidents of non-compliance concerning product and service 
information and labeling

47

417-3 Incidents of non-compliance concerning marketing communications 47

Topic GRI Standard Content Omission Page / LinkDescription
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FS15 Policies for the fair design and sale of financial products 
and services

67GRI Supplement 
Financial Sector

GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020103-1

133103-2

133103-3

Risk 
management

GRI 412: Human 
Rights Assessment 
2016

412-1 Operations that have been subject to human rights reviews or im-
pact assessments

94, 126

412-2 Employee training on human rights policies or procedures 94, 126

419-1 Non-compliance with laws and regulations in the social and eco-
nomic area

130GRI 419: 
Socioeconomic 
Compliance 2016

GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020103-1

100103-2

100103-3

Financial 
Inclusion

Topic GRI Standard Content Omission Page / LinkDescription
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Financial
Inclusion

GRI Supplement 
Financial Sector

FS7 Monetary value of products and services designed to deliver a 
specific social benefit for each business line, broken down by 
purpose. 

67

FS13 Access points in low-populated or economically disadvan-
taged areas by type.

41

FS14 Initiatives to improve access to financial services for disad-
vantaged people

100

FS16 Initiatives to enhance financial literacy by type of beneficiary 100

GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020103-1

40103-2

40103-3

Innovation

GRI 203: Indirect 
Economic Impacts 
2016

203-1 Infrastructure investments and services supported 40

203-2 Significant indirect economic impacts 47, 99

GRI Supplement 
Financial Sector

FS1 Policies with specific social and environmental components ap-
plied to business lines

67

FS8 Monetary value of products and services designed to deliver 
a specific environmental benefit for each business line broken 
down by purpose.

67

Topic GRI Standard Content Omission Page / LinkDescription
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Employee 
health and 
safety

GRI 103: 
Management 
Approach 2018

Materiality Analysis 
2020103-1

79103-2

79103-3

GRI 403: 
Occupational Health 
and Safety 2018

403-1 Occupational health and safety management system

79403-2 Hazard identification, risk assessment, and incident investigation

79

403-3 Occupational health services 79

403-4 Worker participation, consultation, and communication on
occupational health and safety 

79403-5 Worker training on occupational health and safety

79

403-6 Promotion of worker health 79

403-4

403-5

403-6

403-7 Prevention and mitigation of occupational health and safety impacts
directly linked by business relationships

79403-8 Workers covered by an occupational health and safety 
management system

79

403-9 Work-related injuries 79

403-10 Work-related ill health 79

Topic GRI Standard Content Omission Page / LinkDescription
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Customer 
Privacy

GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020103-1

134103-2

134103-3

GRI 418: Customer 
Privacy 2016 418-1 Substantiated complaints regarding concerning breaches of 

customer privacy and losses of customer data
134

Digital 
transformation

GRI 103: 
Management 
Approach 2016

Materiality Analysis 
2020103-1

45103-2

45103-3

* In addition to the GRI contents that are related to material issues, informa-
tion on the environmental performance contents is included in response to the 
request of investors.

*Environmental 
performance

GRI 302: Energy 
2016

107302-1 Energy consumption within the organization

111305-1 Direct GHG Emissions (Scope 1)

111305-2 Energy Indirect GHG Emissions (Scope 2)

111305-3 Other indirect GHG Emissions (Scope 3)

GRI 305: 
Emissions 2016

Topic GRI Standard Content Omission Page / LinkDescription
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Topics for Investors
Topic Accounting Metric Category Unit of Measure Page

Work environ-
ment, 
compensation 
and employee 
commitment

Total amount of monetary losses as a result of
legal proceedings associated with customer
privacy

134

SASB

Quantitative Reporting Currency

Code

FN-CF-220a.2

Standard

Consumer finance

Data Security (1) Number of data breaches
(2) percentage involving personally identifiable 
information
(3) number of account holders affected

134Quantitative Number,
Percentage (%)

FN-CB-230a.1 
FN-CF-230a.1

Commercial banks; 
Consumer finance

Card-related fraud losses from (1) card-notpresent
fraud and (2) card-present and other fraud

134Quantitative Reporting Currency FN-CF-230a.2 Consumer finance

Description of approach to identifying and
addressing data security risks 

134Discussion 
and Analysis

NA FN-CB-230a.2 
FN-CF-230a.3

Commercial banks; 
Consumer finance

Employee
Diversity &
Inclusion

Percentage of gender and racial/ethnic group
representation for (1) executive management,
(2) non-executive management, (3)
professionals, and (4) all other employees

75, 118Quantitative Percentage (%) FN-AC-330a.1 Asset Management & 
Custody Activities 

Selling 
Practices 

Percentage of total remuneration for covered
employees that is variable and linked to the
amount of products and services sold

84Quantitative Percentage (%) FN-CF-270a.1 Consumer finance

PG. 160



Total assets under custody and supervision Financial StatementsQuantitative Reporting Currency FN-AC-000.B Asset Management & 
Custody Activities 

(1) Number and (2) value of checking and savings 
accounts by
segment: (a) personal and (b) small business

Quantitative Number,
Reporting currency

FN-CB-000.A Commercial banks Financial Statements

(1) Number and (2) value of loans by segment: (a) 
personal, (b)
small business, and (c) corporate

Quantitative Number,
Reporting currency

FN-CB-000.B Commercial banks Financial Statements

Number of unique consumers with an active (1) 
credit card
account and (2) pre-paid debit card account

Quantitative Number FN-CF-000.A Consumer finance Financial Statements

Number of (1) credit card accounts and (2) pre-
paid debit card accounts

Quantitative Number FN-CF-000.B Consumer finance Financial Statements

Business 
Ethics

Ethics, 
integrity and 
anti-corruption

Total amount of monetary losses as a result of
legal proceedings associated with fraud,
insider trading, anti-trust, anti-competitive
behavior, market manipulation, malpractice, or
other related financial industry laws or
regulations

134Quantitative Reporting currency FN-AC-510a.1 
FN-CB-510a.1

Asset Management & 
Custody Activities 

Description of whistleblower policies and
procedures

Discussion 
and Analysis

NA FN-AC-510a.2 
FN-CB-510a.2

Asset Management & 
Custody Activities 

134

Business 
Development

Activity 
Metrics

Topic Accounting Metric Category Unit of Measure PageSASB Code Standard

(1) Number and (2) value of mortgages originated 
by category:
(a) residential and (b) commercial

Quantitative Number,
Reporting currency

FN-MF-000.A Mortage Finance Financial Statements

(1) Number and (2) value of mortgages purchased 
by category:
(a) residential and (b) commercial

Quantitative Number,
Reporting currency

FN-MF-000.B Mortage Finance Financial Statements

PG. 161



(1) Number and (2) percentage of covered
employees with a record of investment-related
investigations, consumer-initiated complaints,
private civil litigations, or other regulatory
proceedings

130Quantitative Number,
Percentage (%)

FN-AC-270a.1 Asset Management & 
Custody Activities 

Transparent
Information &
Fair Advice for
Customers

Total amount of monetary losses as a result of
legal proceedings associated with marketing
and communication of financial productrelated
information to new and returning
customers

48Quantitative Reporting currency FN-AC-270a.2 Asset Management & 
Custody Activities 

Description of approach to informing
customers about products and services

48Discussion 
and Analysis

NA FN-AC-270a.3 Asset Management & 
Custody Activities 

Description of approach of environmental, social, 
and governance (ESG) factors in credit analysis

137Discussion 
and Analysis

NA FN-CB-410a.2 Commercial banks

Total amount of monetary losses as a result of
legal proceedings associated with selling and
servicing of products

47, 130Quantitative Reporting currency FN-CF-270a.5 Consumer finance

Global Systemically Important Bank (G-SIB) score, 
by category

We are not consider a 
Global Systemically Im-
portant Bank (G-SIB).

Quantitative Basis points (bps) FN-CB-550a.1 Commercial banks

Product 
innovation,
services and
operations

Financial
Inclusion &
Capacity
Building

(1) Number and (2) amount of loans
outstanding qualified to programs designed to
promote small business and community
development

67
Quantitative Number, Reporting 

Currency
FN-CB-240a.1 Commercial banks

Number of participants in financial literacy initia-
tives for unbanked, underbanked, or underserved 
customers

100Quantitative Number FN-CB-240a.4 Commercial banks

Topic Accounting Metric Category Unit of Measure PageSASB Code Standard
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Data 
Security

(1) Number of data breaches
(2) percentageinvolving personally identifiable 
information
(3) number of account holders affected

134Quantitative Number,
Percentage (%)

FN-CB-230a.1 Commercial banks

Description of approach to identifying and
addressing data security risks 

134Discussion 
and Analysis

NA FN-CB-230a.2 Commercial banks

Security and
information 
privacy

Topic Accounting Metric Category Unit of Measure PageSASB Code Standard
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